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Tens of millions of years ago, long before humans walked the earth, something happened in this remote corner of the planet.

The continents of Australig, India and Antarctica were joined at one point in the supercontinent of Pangea. As Pangea divided, a piece of
Australia was ripped away by the dividing continents of India and Antarctica. A geological island-within-an- island was formed, surrounded

by three seas; connected to the rest of Australia by aland bridge.

This land was spared the ravages of ice during the ice ages and desertification during drier periods. This land became a refuge for an ex-

ceptional abundance of plants and animals to survive, thrive and evolve. Life here flourished.

For over 60,000 years this land has supported one of the world's longest, unbroken human occupations, resulting in an immensely deep

cultural knowledge and connection to the land. It is the traditional land of the Wadandi Aboriginal people; the Saltwater People.

The Wadandi have lived here through the last ice age. They have adapted and survived through tens of thousands of years through an

intrinsic knowledge of how to care for, and benefit from, the abundance of this island refugium.

This land has changed in many ways during this long history. Yet, today, it remains a place of immense significance and of rich biodiversity.
People come to share in the culture and environment of this land, and to gain from an appreciation and understanding of nature and life

at its best.

This place is known today as the Margaret River Region, on Wadandi Boodja (Wadandi Country).
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NARATURE'S MADE US THIS HAY

Mother Nature gifted us an abundance and diversity unmatched in this part of the world, and many other parts of the world
for that matter. Weather, caves, beaches, forests, produce and of course wine. This spirit of generosity kindly bestowed on us

we pass on to others. We have a duty to respect, protect and nurture the gift and good fortune we've been given.

And it's why when you visit here you'll find the Margaret River Region has a Generous Nature.
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When all's said and done, if you strip everything about the Margaret River Region back to its very core wed say it all comes

down to one thing. the generosity of its nature.

Everything we've got in this amazing part of the world stems from this very simple thing. In branding terms we call this our Brand Es-
sence. Sois it a slogan or tagline we use to describe the Margaret River Region? No, not quite, it's less explicit than that. It's more the

thought and feeling that infuses everything we do, from how we look and talk to how we welcome visitors.

The moral of the story we want to tell people and be known for, if you like. We can live this idea in many ways through the way we look

after our environment, through the experiences we develop for visitors, and the way we talk about the region.

This will continually reinforce the idea over time that the Margaret River Region is all about Generous Nature.




The 4 pillars that
informed Generous

Nature.

1.0UR PLACE

Our 'island' region was formed through
the breaking up of the ancient super-con-
tinent Pangeq, and became a refuge for

an abundance of life to thrive.

2.0UR CULTURE

We have a culture of respect for the
Wadandi People, their connection to
country and to the culture, spirit and

history of this region.

Our culture has also grown from the work
and dedication of the farmers and grow-
ers who came before us; the land allowing

them to build a life here.

3.0UR TRUTH

Diversity is a central truth of this region's
experiences. But "Abundance” and
"Generosity" are warmer, more evocative

ways to describe it.

4. OUR FEMININITY

The connection that we all have with
Mother Earth is central to Wadandi
culture. For Wadandi People, this land
represents the bosom of the wider region,
which nurtures its people. Margaret River

as a name, is intrinsically feminine.

These truths underpin a
truly unique, premium

positioning for the region.



"Compared to peoples from outside of this region, when | was growing up, our family had a greater richness and
diversity of natural resources to utilise and care for. Here, we are provided for by the abundance of the land

throughout the year."

Dr. Wayne “Wonitji” Webb,

Wadandi Elder and Traditional Custodian
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THE EXPERIENCE

Everything we have in this region Nature has given us.
The surf,wine, caves, turquoise water, incredible trees,

even the jetty we've built is in response to nature.

The diversity and abundance of what you can see,
do, eat, drink and feel when you're here is down to

one thing only, Nature's generosity.

THE PEOPLE

It's no surprise the atmosphere in the Margaret River
Region is relaxed and laid back given the environment

in which we live. It nurtures that sense in us.

It makes people in this part of Australia generous by
nature. Generous towards guests to this region with

our time. We are friendly, welcoming and helpful.
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The richness of this region's natural

environment is central to our past, from the
time of Pangeq, to the origins of Wadandi
culture, to our recent history of farming
and the establishment of the tourism

sector.

—

\

Tourism research indicates that in the post- Covid
world, travelers are expected to seek reconnection
with nature and pristine natural environments,
with the relative isolation of destinations like ours

increasing in appeal.

Leading with a nature-based brand story will help to
increase our destination's appeal in the eyes of these

travelers.

(i

More and more, travelers are expected to seek
sustainable travel choices, and the opportunity to

feel that they are having a positive impact on the
destinations they visit. Our nature-based brand

story, along with the local tourism industry's active
contributions to the environmental, cultural and
economic sustainability of the region, will enhance our

ability to attract these ‘high values' travelers.



Nature was so generous in the

Margaret Rlver Region that she g_g‘_e

“—
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WARM &
WELCOMING

We're always warm and welcoming
towards visitors curious enough to
come and experience what this part

of the world has to offer.

INCLUSIVE

As nature has been generous to us so we
in turn feel obliged to be generous.

To share our great gift with those
interested in it, to introduce people to it,

to passit on.

GENUINE
& NATURAL

Things in the Margaret River Region never
feel forced or contrived. Experiences and
interactions are always authentic, genuine

and natural.

NURTURING

There's a definite nurturing feel to the
people and place of the Margaret River

Region. Nature's made us that way.
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NATURE &
NURTURE

Natural icons.
Forests & reserves,
Animal farms, Spq,

Wellness.

ACTIVE &
ADVENTURE

Walking & Hiking,

Cycling, Scenic Flights,

Horse riding, Camping.

CULTURE &
CREATIVITY

Aboriginal culture,
Galleries, Boutique shopping,
Historical sites & Museums.

Artisans,

The Generous Nature story is brought

to life for visitors through a spectrum

of experiences on offer.

WINE &
CULINARY
EXCELLENCE

Wineries, Breweries,
Distilleries, Restaurants,

Farm gates.

CONNECTION
TO COAST

Beaches & Swimming,
Surfing, Fishing & Boating,
Stand up paddling,

Whale watching.
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In the same way that nature connects as all, we have a number of distinctive design elements to help our brand positioning come
to life. The aesthetic celebrates the beauty and abundance of nature through carefully selected imagery, combined with design
assets that give an effortless flow to all our communications and collateral. Space is a premium too. It gives a brand confidence
and sophistication; our region has an abundance of nature, but we don't want our brand design to be cluttered. So we use space
wisely, to give copy and headlines and images and logo lock-ups the space to breathe. Speaking of lock-ups, they are a crucial
part of this identity as they use a typeface that has the feel of the ebb and Flow of the tide; the wind coming from one direction
and then the other; the push and pull, the breathe in and breathe out; a font that feels like it truly belongs to this place.

The Margaret River Region. Let's use it to show Australians and the world just how generous this place can be.
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TYPOGRAPHY

With a Brand Positioning of ‘Generous Nature' you might find yourself looking for natural, organic fonts to work with. But in
this case we want to have a contemporary, premium brand and often those rustic fonts can make a brand feel twee, cheap
and unprofessional. Importantly the other elements of the identity will do the heavy-lifting when it comes to 'generous
nature'. Which allows the typography to be simple, functional and modern, while still having a timeless quality, so it can
be a long-lasting part of the brand design. The primary font is a clean, sans serif called LOTO which comes in a variety of
weights to aid in creating beautiful typesetting. LOTO is then supported by BRODAERS EXPANDED for mastheads and BODONI
BOOK ITALIC which is used for pull-out text and quotations. The variety in these type choices should aid in the creation of

dynamic graphic layouts, print and digital materials.
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MRR PRIMARY FONT

LOTO LIGHT

AaBbCcDdEeFfGgHhliJjKkLIMm
NNnOoPpQgRrSsTtUUVVWwXXYyZz
12345678901@#$% ?&*()<>7_+

LOTO REGULAR

AaBbCcDdEeFfGgHhliJjKkLIMm
NNnOoPpQqRrSsTtUuVVWwXxYyZz
1234567890'@#$%?2&*()<>?_+

LOTO REGULAR

AaBbCcDdEeFfGgHhliJjKkLIMm
NnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890!@#S$%78&*()<>?_+

LOTO REGULAR

AaBbCcDdEcFfGgHhliJjKkLIMm
NnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890!@#$%7&*()<>?_+

MRR HEADLINE FONTS

ARBBCCDDEEFFGGHHIIJJHKKLLMM
NNOOPPOORRSSTTUUUUNHHHYVYZZ
1234567890 @#$/c?&*[)<>2u*

Bodoni book
AaBbCcDdEeFfGgHhliJjKkLIMm
NnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890! @#$%?&* ()<>?_+

MRR WEBSAFE FONTS

Calibri Regular
AaBbCcDdEeFfGgHhliJjKkLIMm
NNnOoPpQgRrSsTtUuVVWwXxYyZz
1234567890! @#5%?&*()<>?_+
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First and foremost the colour palettes are inspired by the region and the
towns. Not always in a literal way, but more trying to capture the essence
and 'feel' of each town, whilst simultaneously laddering-up to a cohesive
masterbrand palette for the region as a whole. As we know, nature is all
about balance. So in the colour palettes we balance the more premium,
sophisticated, lush, deep, native and rich tones you find in the natural world,
with more soft, elegant, light, feminine and coastal tones. This keeps the
brand premium, but at the same time it softens the edges so the brand is

still comfortable, approachable and relaxed.

INSPIRATION FOR THE REGIONAL COLOUR PALETTE
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MARGARET
RIVER
REGION
BRAND
COLOURS

Master Colour Palette (Dark Swatches)

Master Colour Palette (Light Swatches)

PREMIUM
SOPHISTICATED
NATURAL

LUSH

FERTILE

DEPTH

NATIVE

FEMININE
LIGHT
KIND
SOFT
EARTHY
COASTAL
CONTEMPORARY
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MARGARET
RIVER
REGION

SPECIFIC-
SUB-REGION
BRAND
COLOURS

Margaret River

Busselton

Dunsborough

Augusta
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MARGARET
RIVER
REGION

Tints of brand colours to
show how palette can be

expanded.

50% Tints
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MARGARET
RIVER
REGION
BRAND
COLOURS

Tints by percentage.

Shown across six of the

master brand swatches.

80%

60%

70%

40%

30%

15%



MARGARET RIVER DUNSBOROUGH

To ensure consistency BUSSELTON AUGUSTA

and contrast, a suite

MARGARET
RIVER
REGION

COLOUR
COMBINATIONS

of preferred colour
combinations have

been devised. These are
illustrated (right) with the

larger swatches showing

the preferred colours
sitting alongside each
. - -




Alongside the core design elements of typography, colour and logo lock-ups, we have also included in this guide a few design
devices than can be used where appropriate. This is a new brand guideline and fresh to most people eyes, so it will develop over
time and become a more refined suite of assets as collateral and campaigns get rolled out. These devices aren't essential or

mandatory, but they give a guide of what can be possible when working with the Margaret River Region brand.

==
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The “flow” pattern is a background, framing and design
device that references the land, the sea and the sky.
The casual lines, break the hard edges of images and

guide the viewer’s eye.
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The Margaret River Region illustration style is loose
and casual, capturing imagery in as few lines as possible
with expressive strokes and minimal detail. These freehand

clements are used to add interest to a layout.




A series of bespoke icons have been drawn that
complement the typographic styling used in the Margaret
River Region logotype and regional logotypes. These icons
bring personality to a functional piece of the brand toolkit

that is often generic and lacking style.

-
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The Margaret River Region brand style is defined by
building up layers of photography, texture, pattern and
illustration creating depth and abundance which brings

to life the ‘Generous Nature’ narrative.



MARGARET margaretriver.com MARGARE?
RIVER RIVER
IREGION IREGION

margaretriver.com
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A To Perth

2.5 hours

: Busselton
Yallingup

Busselton
Margaret River
Airport

Gracetown @—

Nannup »

ROCKMAN HWY

@Karridale

Prevelly &
Gnarabup

CAVES RD

Hamelin
Bay

Augusta

Within the region we have four anchor point destinations;
BUSSELTON | DUNSBOROUGH | MARGARET RIVER | AUGUSTA

The role of these anchor points is to encourage visitors to disperse widely throughout the region - to stay longer, and experience more while they're
here. It's important therefore that the anchor-points each have their own distinct brand positioning, so visitors understand they offer something
unique and complementary. And that their branding/identity reflect this. What's also important though is that they do so within the overarching
Margaret River Region brand positioning and identity. By doing so they'll hang together in a way that's helpful and beneficial to the region, the

anchor points, and most importantly of all, visitors.



HOW WE SHARE THE MRR BRAND STORY

GENEROUS NATURE NARRATIVE

MAIRGARETY
IAIVER
IREGION

ON WADANDI BOODJA
INTERNATIONAL

AND INTERSTATE

MARKETS
LEAD MESSAGING
PILLARS EXPERIENCES ANCHOR POINTS
INSPIRATIONAL KEY THEMES NICHE AND VISITOR CENTRIC DISTINCT & DEFINED
NATURE & NURTURE PRISTINE BEACHES BUSSELTON
ACTIVE & ADVENTURE LEEUWIN-NATURALISTE NATIONAL PARK DUSBOROUGH
CULTURE & CREATIVITY CAPE TO CAPE TRACK MARGARET RIVER
WINE & CULINARY EXCELLENCE ANCIENT FORESTS AUGUSTA
CONNECTION TO COAST PREMIUM WINE

CRAFT BREWERIES & DISTILLERIES
GOURMET PRODUCE
BUSSELTON JETTY
WHALE MIGRATION
CAVES
MTB TRAILS
ART & ARTISAN
WADANDI CULTURAL EXPERIENCES
FAMILY ATTRACTIONS INTRASTATE

AND MORE... AND VISITOR
SERVICING

LEAD MESSAGING

SUB REGIONAL ANCHOR POINT BRANDING < > SUB REGIONAL ANCHOR POINT BRANDING
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When you visit Busselton, you join a long history of holiday-makers who've imparted a unique character on this vibrant beach town. So
many families have made memories here, and people return throughout their lives to recreate them for the next generation. While the
forward-thinking City goes from strength to strength in its status as the gateway to the region, what's important here remains true:
holidays are rituals, and they are essential to our lives. Ritual in Busselton centres around the 1.8kilometre Busselton Jetty, nostalgic in
its original timber build. Children and teenagers jump off it day-in, day-out on school holidays, and the sun sets over it each day as you
devour fish and chips on the foreshore. Athletes and enthusiasts alike swim up and down and around it in each year's iconic Jetty Swim.
Morning strolls along it take you out to seaq, from where you look back in awe and appreciation. Revellers fish, crab, boat and swim in the
waters that surround it, and share in what they reap. These are the timeless activities that holidays in Busselton are made of. There's a
sense that these things are preserved here, even as new buildings and precincts form and the event calendar proliferates, full of artistic
and cultural glory. Busselton gives so much, and its joys are passed from parent to child, local to visitor, person to person. And so the

timeless value of holidaying lives on.

Busselton - Pass it on
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WE ARE

WE ARE NOT

ACTIVE

Busselton's for getting out

and doing things.

FLOPPING

Doing nothing all day every day.

OUTGOING
FUN

With a smile and energy

that's infectious.

REFLECTIVE &
INTROSPECTIVE

Being withdrawn and inner directed.

COMMUNAL
& SHARED

Experiences which are

shared and social.

ISOLATING AND
CLOSED OFF

Being apart from others outside

of you & yours.

N

Everyone's welcome to joinin.

PREMIUM AND
EXCLUSIVE

Only open to those with the

money to pay for it.
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THE JETTY

Built in 1865, the Busselton Jetty has
always been the centre of activity
in this vibrant beach town. Along its
1.8 kilometre timber piling and in the
waters beneath, locals and holiday-
makers alike walk, fish, swim and

snorkel

FREE EVENTS

The event capital of Western Australiq,
Busselton has a calendar packed full
of arts, cultural and sporting events,
from CinefestOZ and Jazz by the Bay

to the iconic Busselton Jetty Swim.

GEOGRAPHE BAY

The seclusion and safety of
Geographe Bay defines holidays in
Busselton: free and plain enjoyment of
life's simple pleasures. From exploring
rockpools and sand-castle-making,

to long walks with the dog and fishing

escapades, Geographe Bay is home.

ARTGEO CULTURAL
COMPLEX

This is where Busselton's art and
heritage meet; experience historical
tours, witness working artists' studios,

and wander galleries and exhibitions.

FISHING & CRABBING

Life long skills learned and passed on
from one generation to the next. The
type of memories that stay with you

forever.

CRAFTY PINTS

Busseltonis the
unofficial home of craft
beer in the south west,
with urban, seaside and

bush-block breweries -

FISH N CHIPS

An intergenerational, classic icon
of seaside holidays. Cheap, family
favourite, simple, unfussy and

delicious all at the same time.
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Shelter

Brewing Co. ||




SUB-REGIONHL BRAND IDENTITY

Dunsborough
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Dunsborough epitomises effortless coastal living. There's something unique about the way we relate to nature here; there's no separation
between it and us. Morning swims set the day's pace, the arms of the bay stretching out to embrace you in its crystal clear, sheltered waters.
Unchecked time to lose yourself among the boutiques is followed by lunch -whether on-the-go or drawn out over along table with friends
- the whole affair framed by native bushland and rolling vineyards. Nature is a backdrop to life here, a constant reminder of one' s privilege - to
be here is to be lucky, and to feel it deeply, intimately, in your bones. What might feel extravagant elsewhere, feels fitting here; sailing down the
pristine coastline, or a grazing board on the beach at sunset, wind- sculpted granite rocks glowing pink around you. Here, nature calls to be
indulged in, wondered at, grounded in the immense natural beauty of your surrounds. It is the conduit through which you get closer to the

beauty of life itself.

Dunsborough. Indulge in Grounded Beauty.
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WE ARE

WE ARE NOT

S

PREMIUM

Things here have been

taken up a notch.

EXCLUSIVE

We don't exclude people - if they're com-

fortable here they're welcome.

DESIRABLE

With a smile and energy

that's infectious.

BLING OR
FLASHY

Our appeal is grounded in nature's beauty

not crass commercialism.

MORE INTIMATE
(ME & MINE)

It has an aspirational quality

and appeal.

COMMUNAL

While we like to be together its

not communal

Savouring the time, moment and special-

ness of things.

ONLY ABOUT
CONSUMPTION

It's not about rampant

consumption
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EXCLUSIVE NATURAL BEAUTY

Nature's beauty is seen in Dunsborough and
Yallingup's iconic turquoise beaches and abundant
bushland - exclusive to this part of the world, but
inclusive of all who come here. Sugarloaf Rock, Castle
Rock, Meelup Beach and are just a few of the region's

crowning jewels, all found on Cape Naturaliste.

BOUTIQUE SHOPPING

From handmade wares and art to clothing and
jewellery, shopping here isn't an exercise in
excess but a way of getting into the rhythm of

Dunsborough's alluring lifestyle

PICTURESQUE DRINKING & DINING

Elevated casual is Dunsborough's definition of
meal time - restaurants, wineries and breweries ofjer
a taste of the region's best, with nature's beauty the

backdrop

NGILGI CAVE

An ancient and sacred place, Ngilgi Cave is

the site of an Aboriginal creation story that's
shared with visitors by Traditional Owner Josh
Whiteland. The resonating silence and intricacy
inside the cave leaves its mark on all who bear

witness.

INTIMATE MOMENTS

Intimacy takes on new meaning here - whether you're
travelling solo or as a couple, family or friends,

there's a sense of seclusion and natural indulgence

in Dunsborough that draws you closer to what's

important.

YALLINGUP

Spectacularly nestled on a ridge with expansive
views of the rugged coastling, this beach town is
characterised by its strong surfing community and
has inspired a cluster of artists and artisans to set up

galleries here.
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The Margaret River that is synonymous with the town, and the abundance that surrounds it, has been a vital life source here for the
Wadandi people for tens of thousands of years. Its essence flows through the earth into the vines and trees, trickles down to the caves and
washes out to meet with the salt water at the crest of foamy waves. This is a place that brings people together. Many have trodden in the
footsteps of the early agricultural and viticultural visionaries, while others have found new ways to make a living here. These are people
who are bound tightly by a love for where they live, and who are devoted to caring for this place.

It's understandable that once you arrive in Margaret River, you may never want to leave. A town surrounded by tall trees, open ocean, rocky
cliffs and undulating plains, it's the heart of the region from which vineyards stretch-out in every direction; fine wine and provenance-driven
dining pulsing through its veins. Now is the time to immerse yourself in all that stems from this glorious, enduring, precious patch of earth:
awe-inspiring coastal hiking trails, the stillness of underground caves, the rejuvenation of salty sea air, and mountain bike trails that pique
adrenaline.

Mother nature has crafted the ultimate masterpiece here in Margaret River. This inspires our own creative spirit, which you'll find around
you in public street art, hand-crafted pieces in town centre galleries, and artisanal produce at the Farmer's Market. You can't avoid the

interconnectedness of things here. And why would you want to? Margaret River. Inspired by nature.

Margaret River - Inspired by nature
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WE ARE ECO-CONSCIOUS
We're respectful of the earth. Not just
nature but an understanding of the
inter-relatedness of things.
WE ARE NOT GREEN

WASHING

We're not just into it because it's fash-

ionable or popular these days.

CREATIVE &
EXPRESSIVE

We've taken what nature has given us
and through surfing, wine, food,

music and art used it creatively.

@

Run of the mill is not for us, there's plen-

ty of places better suited to that.

VIBRANCY &
VITALITY

This isn't about volume and noise but atti-

tude and approach to life.

y
=

We're laid back, but not boring

and sleepy.

INTEGRITY

Our premium-ness comes from things
done well with integrity, not necessarily

expensively.

L

It's not about money or wealth

but appreciation.
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WINERIES & GOURMET DINING

Margaret River's fertile environment gives way to
some of the world's finest wines and produce that good

chefs dream of.

ART & ARTISAN

Nature is an ever-changing stimulus for local artists and
artisans; visitors can explore galleries and studios in the
most unexpected places - from deep in the forest, to

inside wineries, to out on farms.

MTB TRAILS

Our mountain bike trails are world class, and are
a cornerstone in Australia's South West pursuit of

becoming a mountain biking Mecca..

MARGARET RIVER

The lifeblood of the town's fertile environment, the
Margaret River flows through here and culminates
at Rivermouth, a place for canoeing and kayaking,

swimming and exploring

SURFERS POINT

Generations of professional and amateur surfers alike
have flocked here to surf the region's famous point break

-and it's a good spot to eat fish and chips at sunset, too.

MAMMOTH CAVE

The ancient cave system that exists within Margaret
River's costal limestone ridge gives insight to Wadandi
and natural history, and the true fertility

and wonder of this land.
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In Augusta, something fundamental about life is understood that's lost or forgotten elsewhere. Here, respect isn't a buzzword or a banner.
It's people greeting each other in the street. It's preserving heritage and environment even when resources are scarce. It's savouring every
last juicy bite of whiting or abalone or salty lick of chippy fingers. Life is simpler here, but it's also intricate. The Blackwood River streams in
from 400-kilometres

north-east, culminating in the glassy Hardy Inlet, home to countless species of water bird and fish that comprise our rich ecosystem.
Walking trails well-trodden extend from here through town, bush and out to sea. Two oceans collide at Cape Leeuwin, where at the right
time of year, thousands of whales migrate past. This place is raw and wild and unknown, but simultaneously at ease. And while other places
grab for visitors with Instagram envy and expensive luxuries, we quietly attract them through our very nature. The old come to revel in
simple delights they've always known; the young to discover them anew. There're things to be learned here, things we've run from. Things so

simple, they're easily ignored. Things about how to live.

Augusta - Get back to life




66

WE ARE

WE ARE NOT

STRIPPED
BACK BASICS

Everything you need,

nothing you don't.

BAREFOOT
LUXURY

While there's great produce here, any-
thing that calls itself luxury is too fancy

for Augusta.

UNTOUCHED

There's an inherent rawness

to nature nhere.

TOO
STRUCTURED

You can park on the grass,

drink a stubby outside.

ECO-EDUCATED

The lighthouse is g beacon of education &

knowledgeable about the environment.

ECO-DULL

While educated we don't get

all scientific & dull.

FRIENDLY

Life is slower here. There's
a respect for community and

treating people well.

OLD FOGEY

With age comes wisdom, were

not old and boring.
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CAPELEEUWIN

Maritime legend abounds at the
tallest lighthouse on mainland
Australig, situated at the most south-
westerly point of Australia where the

Southern and Indian Oceans meet.

WALKING TRAILS

A network of walking trails connects
river, bush and sea in and around
Augusta, forming pathways into the

town's unigque history, flora and fauna.

HAMELIN BAY

A vast expanse of bright white sand,
turquoise waters filled with marine
life, and spectacular coastal cliff
walks. The sheltered bay is great for
swimming, snorkelling and fishing,
and divers can explore the nearby

shipwreck.

WHALE WATCHING

Flinders Bay becomes a nursery for
the next generation of Southern Right
Whales in winter, and whales can

be seen in all their glory from boat,

beach and lookout.

BLACKWOOD RIVER

Fish, swim or soak in the serenity to
your heart's content along
the Blackwood River, the region's

most significant water source.

BORANUP FOREST

While sustaining extensive damage
during 2021 bushfire activity, the
Forest is expected to recover and
produce brilliant regrowth in the

months and years to come.

EATING ABALONE

Forget the trims of fine dining; sink
your teeth into a piece of locally

farmed abalone at Colour Patch Cafe
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MARGARET RIVER REGION ESSENCE: GENEROUS NATURE

MARGARET RIVER REGION VALUES: WARM & WELCOMING, INCLUSIVE, GENUINE & NATURAL, NURTURING

ESSENCE BUSSELTON

TIMELESS VALUE OF HOLIDAYS

VALUE ACTIVE
OUTGOING FUN

COMMUNAL & SHARED
AFFORDABLE & ACCESSIBLE

SUPPORT THE JETTY
BEACHES

FISHING/CRABBING
FISH N CHIPS
FREE EVENTS

CULTURAL PRECINCT
CRAFT BEER

DUSBOROUGH

EFFORTLESS COASTAL LIFESTYLE

PREMIUM
DESIRABLE
MORE INTIMATE
INDULGING

EXCLUSIVE NATURAL BEAUTY
GOURMET EXPERIENCES
INTIMATE MOMENTS
BOUTIQUE SHOPPING
SUGARLOAF ROCK
YALLINGUP

MARGARET RIVER

INSPIRINGLY CREATIVE ENVIRONMENT

ECO-CONSCIOUS
CREATIVE & EXPRESSIVE
VIBRANCY & VITALITY
INTEGRITY

WINERIES/GOURMET
COWARAMUP
MTB TRAILS
SURFERS POINT
ART & ARTISAN
MARGARET RIVER

AUGUSTA

NATURE RICH AND RAW

STRIPPED BACK BASICS
UNTOUCHED
ECO-EDUCATED
FRIENDLY

CAPE LEEUWIN
HAMELIN BAY
BLACKWOOD RIVER
BORANUP FOREST
WALKING TRAILS
WHALE WATCHING
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QUEDJINNUP WOODITCHUP TALLINGP

INDIGENOUS NAMING The corresponding indigenous name for each sub-region should be used to compliment the master branding. Appropriate examples of these lockups might be on regional maps

or signage where it is both respectful and informative to provide both names. If unsure, please contact the Margaret River Busselton Tourism Association for guidance.




mcrgclretriver.com

morgcretriver.com

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diam nonummy nibh euismod tincidunt ut laoreet dolore magna diam nonummy nibh euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Lorem ipsum dolor sit amet, aliquam erat volutpat. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam nonummy nibh euismod. consectetuer adipiscing elit, sed diam nonummy nibh euismod.
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officim fugitatessum essundenis inc
quatem hil mos dit verum rernam am
vel illorum doloraturi ommolorae qui
dolo quibus net adicilia qui veraeru
ptacria ditatum esequi »d molore
accus consent officiendam, ¢
cusant quo qui conestis andions ecu
porecer roribus imaximporio es quidici
consequi doluptaero etur?

SPOTLIGHT ON
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culles vendem expere, aut filler optatem assust
voluptassim simusam, qui in poria quatem eum
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quodite voloriorepe volorem arumquatur modit,
qui cus re, quodis dit esti cus.

Pis et esti rem restem est doluptatiate et endis
escia comnihit ipidebis sequi voloreh eniaest
voluptat.

Aborem fugiti dit et vel il ipsunti dit a aut fuga.
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Et alitam hillabo. Ut facid moluptatis.
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DISCOVER THE SOUTHWEST WITH AVIS.

Explore everything this region has to offer with our latest model vehicle, and wide range including

people movers and SUVs. Plus, ask about our one-way rentals with unlimited kilometers.

BUNBURY | BUSSELTON | BUSSELTON-MARGARET RIVER AIRPORT
AVIS.COM.AU | 1800 679 880
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dolo quibus net adicilia qui veraeru
ptacria ditatum esequi re ped molore
accus consent officiendam, excesedis
cusant quo qui conestis andions ecuptae
r roribus imaximporio es quic
uptaero etur?

DISCOVER THE SOUTHWEST WITH AVIS.

Explore everything this region has to offer with our latest model vehicle, and wide range including

TRUE TALES

AND HIS BON SCOTT SURFBOARD
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pa aut accae reperen ihiciduntet quam aut
etur, officatem sitia qui te aditaquibea culpari
buscipid molupta sperat perem venis pratisse
num as porem alitiunde and corat.
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escia comnihit ipidebis sequi voloreh eniaest
voluptat.
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Ibus seribusto odisi cum amus sit eum volore
porerum quos nobis ex et ipidit, eium, optat re

people movers and SUVs. Plus, ask about our one-way rentals with unlimited kilometers.
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Arumqui voluptur sum aut mi, odis in
repudaepta dolorru ptatqui quis este
officim fugitatessum essundenis incid
quatem hil mos dit verum rernam am
vel illorum doloraturi ommolorae qui
dolo quibus net adicilia qui veraeru
ptaeria ditatum esequi re ped molore
accus consent officiendam, excesedis
cusant quo qui conestis andions ecu
porecer roribus imaximporio es quidici
consequi doluptaero etur?

Um consuppl. Efactortem ad inimus tem in vis ocae ilic ficam apertisquam hebenihint.

Hus ocula maciena tiquis pos consulicaet gra, nostum per ad intissimo vit, pra me publici forum popublis
egit, C. llissimus et; nos in res et optili prio cone estodii sitrum est vilius.

lonsumus sullari per in Etratic upplicaequam tam tali, dientiliis, caet; Catiam dit? Fue criorei tili,
nocchilnes autum inveres traessi naturi includesse no. Halerfentrac vis. Perum consupient dis; hossena,
quodiis. Cat dem inunum intem quod nonsus poena, vid convolum notistrae, teaturn imperi tiorese,
nitiam aces At virmantium dem vivirit gratios opte inihili peris cone.

oc Brewing Co.

Apicaes voloresequae aut as esequam
dolenducius, tem quaerum quam sunt alignam
culles vendem expere, aut filler optatem assust
voluptassim simusam, qui in poria quatem eum
ullupic illaut aut veles voluptam, as nient quibus
et aut occaborumet, solupta sperfere volor
alicienihil et poribus velesedit audi bla atur ant
inusdae nostist, comnimus.

Eagle Bay Brewing Co.

Moluptatin consent, conecte sam, quis alitae
velignimod quosaep tatur, totae derum fugit
rem adis eos et et, to exeribe aquodic tem cume
pliqui invelicia autemporum il is eossimenim fugit
eum landend itintium quat voloreptam fuga. Ed
et intur? Ferae nobit laudit ut vellaborem qui
dempore remporruntis accae sitatio id experit
quae voles vel ipiciducia quaspic

Shelter Brewing Co.

Apicaes voloresequae aut as esequam dolenducius, tem quaerum quam sunt alignam culles vendem
expere, aut filler optatem assust voluptassim simusam, qui in poria quatem eum ullupic illaut aut veles
voluptam, as nient quibus et aut occaborumet, solupta sperfere volor alicienihil et poribus velesedit audi
bla atur ant inusdae nostist, comnimus.

Beerfarm

Moluptatin consent, conecte sam, quis alitae velignimod quosaep tatur, totae derum fugit rem adis
eos et et, to exeribe aquodic tem cume pliqui invelicia autemporum il is eossimenim fugit eum landend
itintium quat voloreptam fuga. Ed et intur? Ferae nobit laudit ut vellaborem qui dempore remporruntis
accae sitatio id experit quae voles vel ipiciducia quaspic

ﬁ Arumqui voluptur sum aut mi, odis in repudaepta dolorru ptatqui quis

este officim fugitatessum essundenis incid quatem hil mos dit verum
rnam am vel illorum doloraturi ommolorac.

Black Brewing Co.

Apicaes voloresequae aut as esequam dolenducius, tem quaerum quam sunt alignam culles vendem
expere, aut filler optatem assust voluptassim simusam, qui in poria quatem eum ullupic illaut aut veles
voluptam, as nient quibus et aut occaborumet, solupta sperfere volor alicienihil et poribus velesedit audi
bla atur ant inusdae nostist, comnimus.

Monkey Bar

Moluptatin consent, conecte sam, quis alitae velignimod quosaep tatur, totae derum fugit rem adis
eos et et, to exeribe aquodic tem cume pliqui invelicia autemporum il is eossimenim fugit eum landend
itintium quat voloreptam fuga. Ed et intur? Ferae nobit laudit ut vellaborem qui dempore remporruntis
accae sitatio id experit quae voles vel ipiciducia quaspic




HOW TO EXPERIENCE MARGARET RIVER'S

WITHOUT GETTING YOUR FEET WET
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To Bunbury & Perth
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Weadsandi Boodya
The Wadandi people are the traditional owners of the South West of
Western Australia. Wadandi Boodja means Saltwater People's Country.
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COME ONIN,
THE WATER
IS HARM -

The Margaret River Region is a living and breathing * .S_
embodiment of ancient geography and Wadandi song P ¥
lines. Natural beauty, abundance of space, fine wine j %
and fresh coastal air make a holiday here the remedy to i
modern life. ‘:I

LATEST STORIES

Pl B L TR

Whare Te Find An Eple Puob Lusch

Eat & Drink
12 Poed Adwantures Tor Pecple wha Travel to Bai The results are in. WA Good Food Guide best 100 restraurants in WA.
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Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat.
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